
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 
 
 
  
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

เศรษฐกิจญ่ีปุ่ นซบเซา....ปัจจยัรมุเร้ายงัยืดเยือ้ 

eÈÃÉ°¡i¨Õè»u�¹ä �́ÃaºæÃ§Ë¹u¹ÊíÒ¤a¨Ò¡¡ÒÃ¿��¹¿Ù¤ÇÒÁeÊÕÂËÒÂ¨Ò¡eËµuæ¼ �¹ í¹äËÇæÅaÊ ึ¹ÒÁi oÂ�Ò§äÃ¡çµÒÁ Ãa°ºÒÅÕè»u�¹Âa§e¼ªi
¢�o í̈Ò¡a´ã¹¡ÒÃ í́Òe¹i¹ÁÒµÃ¡ÒÃ¡Ãaµu�¹eÈÃÉ°¡i¨ o´Âe©¾Òa»�ËÒ¢Ò´ úÅ§º»ÃaÁÒ³eÃ ืéoÃa§æÅaË¹ÕéÊÒ¸ÒÃ³aã¹Ãa áºÊÙ§ ¢³a·ÕèÇi¡Äµ
¡ÒÃe§i¹ã¹ÂuoÃ»Âa§äÁ�ÁÕ·Õ·�Ò¨a¤ÅÕè¤ÅÒÂ « ึè§Å �Ç¹e»�¹»�¨ äÂeÊÕèÂ§ÊíÒ¤a·Õèe»�¹ou»ÊÃÃ¤µ �o¡ÒÃ¿��¹µaÇ¢o§eÈÃÉ°¡i¨Õè»u�¹ æÅaoÒ¨·íÒãË �ÀÒÇa
e§i¹½ �´ã¹Õè»u�¹Ãu¹æÃ§¢ึé¹¨¹Ê �§¼ÅãË �eÈÃÉ°¡i¨Õè»u�¹Ë´µaÇã¹ÃaÂa¶a´ä» ¨ึ§e»�¹»Ãae ḉ¹·Õè¼Ù �»Ãa¡oº¡ÒÃä·Â¤ÇÃµi´µÒÁoÂ�Ò§ã¡Å �ªi´ 
ÃÇÁ·aé§oÒ¨¡Ãa¨ÒÂ¤ÇÒÁeÊÕèÂ§¨Ò¡¡ÒÃ¾ึè§¾ÒµÅÒ´Ê �§oo¡Õè»u�¹o´ÂÁo§ËÒµÅÒ´Ê �§oo¡ãËÁ� o´Âe©¾ÒaµÅÒ´oÒe«ÕÂ¹ «ึè§eÃièÁ·ÇÕ
¤ÇÒÁÊíÒ¤aÁÒ¡¢ึé¹ã¹eÇ·Õ¡ÒÃ¤�ÒoÅ¡ 

»Ãae´ç¹·Õèµ �o§¨aºµÒÁo§ : ÁÒµÃ¡ÒÃ¡Ãaµu�¹eÈÃÉ°¡i¨¢o§Ãa°ºÒÅ Õè»u�¹· �ÒÁ¡ÅÒ§» �̈ ¨aÂeÊÕèÂ§ÃuÁeÃ �Ò

  3 กันยายน 2555 
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D iscla imer : ¢ �oÁÙÅµ �Ò§ æ ·Õè»ÃÒ¡¯ e» �¹¢ �oÁÙÅ·Õè ä´ �¨Ò¡æËÅ �§¢ �oÁÙÅ·ÕèËÅÒ¡ËÅÒÂ æÅa¡ÒÃe¼Âæ¾Ã �¢ �oÁÙÅe» �¹ä»e¾ ื èoÇaµ¶u»ÃaÊ§¤ �ã¹
¡ÒÃãË �¢ �oÁÙÅæ¡ �¼Ù�·ÕèÊ¹ã¨e·�Ò¹aé¹ o´Â¸¹Ò¤ÒÃe¾ืèo¡ÒÃÊ�§oo¡æÅa¹íÒe¢ �ÒæË �§»Ãa e·Èä·Â¨a äÁ�Ãaº¼i´ªoºã¹¤ÇÒÁeÊÕÂËÒÂã´ æ ·ÕèoÒ¨e¡i´¢ ึé¹
¨Ò¡¡ÒÃ·ÕèÁÕºu¤¤Å¹íÒ¢ �oÁÙÅ¹Õé ä»ãª� äÁ�Ç�Òo´Â·Ò§ã´ 

eÈÃÉ°¡i¨Õè»u�¹Âa§oÂÙ�ã¹ÀÒÇa«ºe«Ò Å �ÒÊu´eÁืèoÇa¹·Õè 27 Êi§ËÒ¤Á 2555 Cabinet Office ¢o§ Õè»u�¹oo¡ÁÒÃaºuÇ �ÒeÈÃÉ°¡i¨ Õè»u�¹oÂÙ�ã¹¢aé¹
ªaÅoµaÇ ¹aºe» �¹¡ÒÃ»ÃaºÅ´¡ÒÃ»ÃaeÁi¹eÈÃÉ°¡i¨¤Ãaé§æÃ¡¢o§ Õè»u�¹ã¹Ãoº 10 e´ ืo¹ Êo´¤Å �o§¡aº·Õè The Economist Intelligence 
Unit (EIU) ¤Ò´Ç�ÒeÈÃÉ°¡i¨Õè»u�¹¨aªaÅo¡ÒÃ¢ÂÒÂµaÇÅ§¨Ò¡ 3.2% ã¹ª�Ç§¤Ãึè§æÃ¡¢o§» � 2555 eËÅ ืoäÁ�¶ึ§ 1% ã¹ª�Ç§¤Ãึè§ËÅa§¢o§» � 
« ึè§Êa·�o¹ãË�eËç¹Ç�ÒeÈÃÉ°¡i¨Õè»u�¹µ �o§e¼ªi¤ÇÒÁ·�Ò·ÒÂ·aé§¨Ò¡¼Å¡Ãa·º¨Ò¡Çi¡ÄµË¹ÕéÊÒ¸ÒÃ³aã¹ÂuoÃ» » �ËÒ¢Ò´ úÅ§º»ÃaÁÒ³eÃ ืéoÃa§æÅa
Ë¹ÕéÊÒ¸ÒÃ³aã¹Ãa´aºÊÙ§ » �ËÒ¢Ò´´uÅ¡ÒÃ¤ �ÒeÃ ืéoÃa§¨Ò¡¡ÒÃ¹íÒe¢ �Ò¾Åa§§Ò¹ ÃÇÁ¶ึ§o¤Ã§ÊÃ�Ò§»ÃaªÒ¡Ã·ÕèÁÕ í̈Ò¹Ç¹¼Ù�ÊÙ§oÒÂue¾ièÁ¢ ึé¹ «ึè§äÁ�e¾ÕÂ§æµ �e» �¹
» �¨ äÂ©u´Ãaé§¡ÒÃ¿��¹µaÇ¢o§eÈÃÉ°¡i¨Õè»u�¹e·�Ò¹aé¹ æµ �Âa§oÒ¨«éíÒeµiÁãË�eÈÃÉ°¡i¨Õè»u�¹e¢ �ÒÊÙ�ÀÒÇa¶´¶oÂã¹ÃaÂa¶a´ä» ¨ึ§µ �o§ äºµÒÁo§oÂ �Ò§ã¡Å �ªi´Ç�Ò
Ãa°ºÒÅÕè»u�¹¨a´íÒe¹i¹ÁÒµÃ¡ÒÃe¾ืèoºÃÃe·Ò» �ËÒ´a§¡Å �ÒÇoÂ �Ò§äÃµ �oä» 

´aª¹ÕeÈÃÉ°¡ï ÊíÒ¤a¢o§ Õè»u�¹ 
´aª¹ÕeÈÃÉ°¡ï ÊíÒ¤a Ê¶iµiÅ �ÒÊu´ Ê¶iµie´iÁ 

Tankan 
-1 

(Q2/55) 
-4 

(Q1/55) 
GDP  

(q-o-q) 
0.3% 

(Q2/55) 
1.3% 

(Q1/55) 
¼Å¼ÅiµÀÒ¤ouµÊÒË¡ÃÃÁ  

(m-o-m) 
-1.2% 

(¡.¤. 55) 
0.4% 

(Ái.Â. 55) 
áª¹ÕÀÒ¤¡ÒÃ¼Åiµ 

(PMI) 
47.7 

(Ê.¤. 55) 
47.9 

(¡.¤. 55) 
oaµÃÒe§i¹e¿�o  
(y-o-y) 

-0.3% 
(¡.¤. 55) 

-0.2% 
(Ái.Â. 55) 

oaµÃÒÇ�Ò§§Ò¹  
(m-o-m) 

4.3% 
(¡.¤. 55) 

4.3% 
(Ái.Â. 55) 

·ÕèÁÒ : ÃÇºÃÇÁo´Â½�ÒÂÇi¨aÂ¸uÃ¡i¨ ¸Ê¹. » �̈ ¨aÂeÊÕèÂ§·ÕèoÒ¨Ê �§¼Å«éíÒeµiÁ¡ÒÃ¿ ��¹µaÇ¢o§eÈÃÉ°¡i¨ Õè»u�¹ 
  Õè»u�¹Âa§e¼ªi» �ËÒ¢Ò´´uÅ§º»ÃaÁÒ³eÃ ืéoÃa§æÅaË¹ÕéÊÒ¸ÒÃ³aã¹Ãa´aºÊÙ§ EIU ¤Ò´Ç�ÒÂo´¢Ò´´uÅ§º»ÃaÁÒ³µ �o GDP ¢o§Õè»u�¹¨aÅ´Å§
¨Ò¡ 9.5% ã¹»� 2554 eËÅืo 9.3% ã¹»� 2555 æÅaeËÅ ืoe©ÅÕèÂ 8.1% µ �o» � ã¹»� 2556-2559 oÂ�Ò§äÃ¡çµÒÁ Âo´¢Ò´´uÅ
§º»ÃaÁÒ³´a§¡Å �ÒÇÂa§¶ืoÇ �ÒoÂÙ�ã¹Ãa´aºÊÙ§ ¹o¡¨Ò¡¹Õé EIU ¤Ò´Ç �ÒË¹ÕéÊÒ¸ÒÃ³aµ �o GDP ¢o§ Õè»u�¹¨ae¾ièÁ¢ ึé¹e» �¹ 245% ³ Êié¹» � 2559 
« ึè§oÒ¨Ê �§¼ÅãË �Ãa°ºÒÅ Õè»u�¹e¼ªi¢ �o¨íÒ¡a´ã¹¡ÒÃ´íÒe¹i¹ÁÒµÃ¡ÒÃ¡Ãaµu�¹eÈÃÉ°¡i¨ ·aé§¹Õé eÁืèoÇa¹·Õè 26 Ái¶u¹ÒÂ¹ 2555 ÊÀÒ¼Ù�æ·¹ÃÒÉ®Ã
Õè»u�¹ÁÕÁµieËç¹ªoºÃ�Ò§¡®ËÁÒÂ¢ ึé¹oaµÃÒÀÒÉÕ Sales Tax ¨Ò¡ 5% e» �¹ 10% ÀÒÂã¹» � 2558 e¾ืèoæ¡�ä¢» �ËÒ´a§¡Å �ÒÇ oÂ�Ò§äÃ¡çµÒÁ 
» �¨ üºa¹Ã�Ò§¡®ËÁÒÂ á§¡Å �ÒÇ¡íÒÅa§oÂÙ�ÃaËÇ�Ò§¡ÒÃ¾i¨ÒÃ³Ò¢o§Ãa°ÊÀÒÕè»u�¹ æÅaËÒ¡Õè»u�¹ÊÒÁÒÃ¶»Ãa¡ÒÈºa§¤aºãª�¡®ËÁÒÂ á§¡Å �ÒÇä �́ ¡çoÒ¨
Ê �§¼Å«éíÒeµiÁeÈÃÉ°¡i¨Õè»u�¹·ÕèoÂÙ�ã¹ÀÒÇa«ºe«Ò 

  Õè»u�¹ÁÕæ¹Ço¹ �Á¢Ò´´uÅ¡ÒÃ¤ �Òµ �oe¹ ืèo§ Õè»u�¹¢Ò´ úÅ¡ÒÃ¤ �Ò¶ึ§ 517.4 ¾a¹Å �Ò¹eÂ¹ã¹e´ืo¹¡Ã¡®Ò¤Á 2555 ¨Ò¡·Õèe¡i¹ úÅ 60.3 ¾a¹Å �Ò¹eÂ¹ 
ã¹e´ ืo¹Ái¶u¹ÒÂ¹ e¹ืèo§¨Ò¡¼Å¡Ãa·º¨Ò¡Çi¡ÄµË¹ÕéÊÒ¸ÒÃ³aã¹ÂuoÃ» ¤ÇÒÁµ�o§¡ÒÃÊi¹¤ �Ò¢o§ Ṏ¹·ÕèªaÅoµaÇ æÅaÁÙÅ¤ �Ò¹íÒe¢ �Ò·Õèe¾ièÁ¢ ึé¹¨Ò¡¡ÒÃ¹íÒe¢ �Ò
¾Åa§§Ò¹oืè¹e¾ืèo·´æ·¹¾Åa§§Ò¹¹iÇe¤ÅÕÂÃ� ·aé§¹Õé EIU ¤Ò´Ç�ÒÕè»u�¹ÁÕæ¹Ço¹ �Á¢Ò´´uÅ¡ÒÃ¤ �Òµ �oe¹ ืèo§ « ึè§¨aÊ �§¼ÅãË�Âo´e¡i¹ úÅºaªÕe´i¹Êa¾a´ 
ÁÕæ¹Ço¹ �ÁÅ´Å§´ �ÇÂ æÅaËÒ¡´uÅºaªÕe´i¹Êa¾a´¢o§ Õè»u�¹e¢ �ÒÊÙ�æ´¹Åº ¨aÊ �§¼ÅãË � Õè»u�¹ÊÙeÊÕÂÊ¶Ò¹ÀÒ¾¡ÒÃe» �¹»Ãae·Èe¨ �ÒË¹ÕéÊu·¸i  
(Net Foreign Creditor) « ึè§¨aÊ �§¼Å¡Ãa·ºµ �o¤ÇÒÁeªืèoÁaè¹¢o§¹a¡Å§·u¹µ �Ò§ªÒµi ÃÇÁ·aé§«éíÒeµiÁ¡ÒÃæ¡�ä¢» �ËÒ¢Ò´´uÅ§º»ÃaÁÒ³eÃ ืéoÃa§
æÅa¤ÇÒÁÊÒÁÒÃ¶ã¹¡ÒÃªíÒÃaË¹ÕéÊÒ¸ÒÃ³a¢o§Õè»u�¹oÕ¡·Ò§Ë¹ ึè§ 

 o¤Ã§ÊÃ �Ò§»ÃaªÒ¡Ã¢o§ Õè»u�¹ÁÕÊa´Ê �Ç¹¼Ù�ÊÙ§oÒÂue¾ièÁ¢ ึé¹ EIU ¤Ò´Ç�Ò¨íÒ¹Ç¹¼Ù�ÊÙ§oÒÂuã¹Õè»u�¹ÁÕæ¹Ço¹ �Áe¾ièÁ¢ ึé¹µ �oe¹ ืèo§ «ึè§¨a·íÒãË�°Ò¹ã¹¡ÒÃ ä´e¡çº
ÃÒÂä́ �¨Ò¡ÀÒÉÕ¢o§Ãa°ºÒÅÕè»u�¹Å´Å§æÅaÃÒÂ �̈ÒÂe¾ืèoÊÇaÊ´i¡ÒÃ¼Ù�ÊÙ§oÒÂue¾ièÁ¢ ึé¹ «ึè§¨a«éíÒeµiÁ¡ÒÃæ¡�ä¢» �ËÒ¢Ò´ úÅ§º»ÃaÁÒ³¢o§Õè»u�¹ ¹o¡¨Ò¡¹Õé EIU 
¤Ò´Ç �Ò Õè»u�¹¨a¢Ò´æ¤Å¹æÃ§§Ò¹ã¹ª �Ç§» � 2555-2559 « ึè§¨aÊ �§¼ÅãË �eÈÃÉ°¡i¨ Õè»u�¹¢ÂÒÂµaÇe©ÅÕèÂe¾ÕÂ§ 1.3% µ �o» � ã¹ª �Ç§» � 2556-2559 

ÊaÒ³º �§ªÕéeÈÃÉ°¡i¨ Õè»u�¹¿ ��¹µaÇo �o¹æÃ§ : æÁ�Ç�ÒeÈÃÉ°¡i¨Õè»u�¹¨aä �́ÃaºæÃ§Ë¹u¹ 
¨Ò¡¡ÒÃ¿��¹¿Ù¤ÇÒÁeÊÕÂËÒÂ¨Ò¡eËµuæ¼�¹ í¹äËÇæÅaÊ ึ¹ÒÁi æµ�´aª¹ÕeÈÃÉ°¡i¨ÊíÒ¤a 
eÃièÁÊ �§ÊaÒ³¼a¹¼Ç¹ «ึè§¤Ò´Ç�Ò¨aÊ �§¼ÅãË�¡ÒÃ¿��¹µaÇ¢o§eÈÃÉ°¡i¨µ �o§e¼ªi¤ÇÒÁ·�Ò·ÒÂ
oÕ¡ÁÒ¡ ·aé§¹Õé eÈÃÉ°¡i¨Õè»u�¹ªaÅo¡ÒÃ¢ÂÒÂµaÇÅ§ã¹äµÃÁÒÊ 2 ¢³a·Õè´aª¹Õ Tankan 
« ึè § e» �¹ áª¹ÕªÕé Ça ´¤ÇÒÁe ªืèoÁaè¹¢o§ºÃiÉa·ÃÒÂãË� ã¹Õè »u�¹æÁ�¨a»ÃaºµaÇ Ṍ ¢ ึé ¹ ã¹ 
äµÃÁÒÊ 2 æµ �¡çÂa§oÂÙ�ã¹æ´¹Åº ¹o¡¨Ò¡¹Õé ÀÒ¤¡ÒÃ¼Åiµ¢o§Õè»u�¹¡çÂa§oÂÙ�ã¹ÀÒÇa«ºe«Ò 
´a§eËç¹ä �́¨Ò¡´aª¹Õ Japan Manufacturing Purchasing Managers� Index 
(PMI) Å´Å§¨Ò¡Ãa´aº 47.9 (µèíÒ¡Ç�Ò 50 ¶ืoÇ�ÒË´µaÇ) ã¹e´ืo¹¡Ã¡®Ò¤Á eËÅ ืo 
47.7 ã¹e´ืo¹Êi §ËÒ¤Á ¹aºe» �¹Ãa´aºµèí ÒÊu´ ã¹Ãoº 16 e ´ืo¹ æÅa¼Å¼Åiµ
ÀÒ¤ouµÊÒË¡ÃÃÁe´ ืo¹¡Ã¡®Ò¤ÁË´µaÇ ¢³a·ÕèoaµÃÒe§i¹e¿ �oe´ ืo¹¡Ã¡®Ò¤ÁoÂÙ�ã¹æ´¹Åº
µi´µ �o¡a¹e» �¹e´ ืo¹·Õè 3 Êa· �o¹ãË �eËç¹Ç �ÒeÈÃÉ°¡i¨ Õè»u�¹ÁÕ¤ÇÒÁeÊÕèÂ§·Õè¨ae¢ �ÒÊÙ�ÀÒÇae§i¹½ �´ 


